(3) gather and analyze data on the substance abuse, mental health, employment, and
housing services needed and the services provided to the released clients;

(4) propose effectiveness and efficiency measures for the new plan; and

(5) jointly report on plan implementation and data findings to the legislature by
February 2, 2015.

Senate
None

‘ Item 3—No selection required—See DCCED item 12

House
* Sec. 14. DEPARTMENT OF COMMERCE, COMMUNITY, AND ECONOMIC
DEVELOPMENT.
(h)(3) the sum of $2,495,000 from the general fund, for the purpose of matching industry
contributions collected by the Alaska Seafood Marketing Institute for the fiscal year ending June 30,
2013;

Senate
* Sec. 12. DEPARTMENT OF COMMERCE, COMMUNITY, AND ECONOMIC

DEVELOPMENT.

(h) (3) the sum of $2,883,600 from the general fund, for the purpose of matching industry
contributions collected by the Alaska Seafood Marketing Institute for the fiscal year ending June 30,
2013;

‘ Item 4— Selection required

. House
— * Sec. 14. DEPARTMENT OF COMMERCE, COMMUNITY, AND ECONOMIC
Mig3. -\ DEVELOPMENT.
(1) It is the intent of the legislature
(4) that the appropriations made in (h) of this section are included in the base budget

of the Alaska Seafood Marketing Institute.

Senate
The House and Senate language for ASMI is identical except for above bolded intent item.
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