Numbers and Language
Differences
Agencies: DCCED

Economic Development
Economic Development
2/17 AMD: Restore Funding for Named
Recipient Grant for Alaska Native Arts
Marketing

2015 Legislature - Operating Budget

Transaction Compare - Governor Amend Structure
Between 16GovEndorsed and 16GovAmd

Agency: Department of Commerce, Community and Economic Development

Trans Total Personal Capital
Column Type Expenditure Services Travel Services Commodities Qutlay Grants Misc _PFT _ PPT _ TMP
16GovAmd Inc 300.0 0.0 0.0 0.0 0.0 0.0 300.0 0.0 0 0 0

The Alaska Native Arts Foundation (ANAF) has notified the department that this funding is needed to continue
operations. ANAF is an economic development organization focused on building a market for Alaska Native
artworks. ANAF provides marketing and business training to artists in rural communities, purchase artwork directly
from rural artists, assists with direct sales, works to broaden the domestic and international market for Alaska
Native Art, provides online information and reference materials, and facilities artists' online sales through third-part
marketplaces. Additionally, ANAF operates a centrally-located gallery on 6th avenue in downtown Anchorage that
draws more than 50,000 visitors per year, and is the only year-round Alaska Native art gallery and store in the
state. ANAF is in a period of transitioning to self-sustainability while working with corporations to build a
fundraising coalition. Without state support during the transition period, the goal of self-sustainability cannot be
met and ANAF would no longer provide services to artists and patrons who help sustain rural communities.

1004 Gen Fund (UGF) 300.0
2/17 AMD: Reduce Tourism Activities (from

$12,485.6 to $12,335.6)

16GovAmd Dec -150.0 0.0 0.0 -150.0 0.0 0.0 0.0 0.0 0 0 0

The reduction to services for Tourism Marketing will limit the amount of advertising and other marketing strategies
that promote Alaska as a travel destination for both Alaska residents and non-residents. The number of travel
shows attended will decrease, as well as the amount of tours conducted for both domestic and foreign travel
industry representatives. The monitoring of marketing program effectiveness and efficiency will be reduced, and
research on travel that supports travel related businesses marketing strategies will be scaled back.

1004 Gen Fund (UGF) -150.0

* Allocation Difference *
** Appropriation Difference * *

Alaska Seafood Marketing Institute
Alaska Seafood Marketing Institute

2/17 AMD: Reduce Alaska Seafood Marketing

Activities

The Alaska Seafood Marketing Institute (ASMI) is a public-private partnership between the State of Alaska and the
seafood industry funded through a mix of a voluntary industry tax, federal grant, and general fund monies.
Unrestricted general funds represent about one- quarter of ASMI's revenue, most of which matches federal

funding.

Reducing ASMI's budget may impact Alaska's standing in the global market place, and could result in lost product

demand, shrinking market share, and declining prices.

1004 Gen Fund (UGF) -150.0
* Allocation Difference *
** Appropriation Difference * *
*** Agency Difference * * *
**** All Agencies Difference * * * *

2015-02-19 14:19:41

150.0 0.0 0.0 -150.0 0.0 0.0 300.0 0.0 0 0 0

150.0 0.0 0.0 -150.0 0.0 0.0 300.0 0.0 0 0 0

16GovAmd Dec -150.0 0.0 0.0 -150.0 0.0 0.0 0.0 0.0 0 0 0
-150.0 0.0 0.0 -150.0 0.0 0.0 0.0 0.0 0 0 0

-150.0 0.0 0.0 -150.0 0.0 0.0 0.0 0.0 0 0 0

0.0 0.0 0.0 -300.0 0.0 0.0 300.0 0.0 0 0 0

0.0 0.0 0.0 -300.0 0.0 0.0 300.0 0.0 0 0 0
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Column Definitions

16GovEndorsed (16Governor's Endorsed Bdgt 2/5) - The Governor's endorsed budget as of February 5, 2015. Includes the December 15th budget submission and 2/5/15 budget Governor's budget
submission,

16GovAmd (FY16 Governor Amended) - FY 16 Governor's Endorsed Budget (Includes Governor's Dec 15th budget and the Governor's Amendments submitted by the 30th day of session).



